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ITO Looks to Support Canada’s Largest 
Indigenous Tourism Sector 
 
March 04th, 2019 - Aundeck Omni Kaning First Nation, Ontario 
 
A new foundational research study commissioned by Indigenous Tourism Ontario (ITO) and prepared by 
Canadian Ecotourism Services (CES) shows Ontario’s Indigenous tourism industry is an important voice 
that needs to be supported for Ontario to remain at the forefront of Canada’s Indigenous tourism industry.  
 
“Listening to the voices of our Indigenous tourism industry and communities has been key to our findings 
and provides critical steps for supporting the provincial and national agenda.” says Kevin Eshkawkogan, 
Executive Director of ITO.  “We have always known that Ontario’s Indigenous tourism industry has been 
leading the way and having the greatest impact on both provincial and national Indigenous tourism 
growth. We also have known that this industry needs the proper support and commitment to help our 
communities both benefit from, and contribute further, to our collective economy.” Says Eshkawkogan. 
 
Eshkawkogan’s belief is further backed by the Indigenous Tourism Association of Canada’s (ITAC) recent 
National Insights Study completed by the Conference Board of Canada.   
 
The report indicates Ontario leads the way in jobs and GDP employing 53% (12,924 jobs) of Canada’s 
Indigenous tourism sector while having a direct economic impact on Ontario’s GDP of $622.1 million. 
Ontario Indigenous tourism operators are responsible for over 35% of the $1.7 billion contribution to the 
national GDP. Indigenous tourism has shown rapid growth by increasing by 23.2 % between 2014 and 
2017, surpassing Canada’s overall tourism activity growth by 8.7%. 
 
“Indigenous Tourism Ontario plays a critical role to the future of Indigenous tourism marketing and 
development in Ontario.  Ontario offers Canada’s largest number of Indigenous tourism businesses, jobs 
and revenues.  The importance of having a clear vision to meet domestic and international demand is 
critical to the future.  Indigenous Tourism Association of Canada is proud to work with Indigenous 
Tourism Ontario to increase opportunities.” – Keith Henry, President and CEO of the Indigenous Tourism 
Association of Canada 
 
“We recognize the great untapped potential of Indigenous tourism product both within Canada and 
internationally and look forward to continued partnership with ITO in the future.” – Marty Kalagian, 
President of Destination Northern Ontario 
 
ITO is well aligned, positioned, and ready to support Ontario’s Indigenous tourism industry in an effective 
and efficient manner. The outcome of this research report is to provide concrete action items and 
strategies for supporting and growing Indigenous tourism in the province of Ontario. ITO will use the 
research to further shape its organizational strategy moving forward. By aligning and collaborating with 
partners such as the Regional Tourism Organizations, Destination Ontario, members of/and the Tourism 
Industry Association of Ontario, the Ontario Tourism Education Corporation, and the Indigenous Tourism 
Association of Canada, ITO can effectively and efficiently grow the visitor economy as a whole. 
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“With over 550 Indigenous tourism businesses in Ontario, Destination Ontario is pleased to work with 
Indigenous Tourism Ontario to market unique and authentic Indigenous tourism experiences across the 
province. Indigenous tourism is a product that visitors from within Ontario, Canada and around the 
world are seeking and we welcome the opportunity to promote these experiences even further.” – Lisa 
LaVecchia, President and CEO, Destination Ontario 
 
“Indigenous tourism is a very important part of the tourism experience in Ontario.  With over 550 
Indigenous tourism business in Ontario, the Tourism Industry Association of Ontario is pleased to work 
alongside Indigenous Tourism Ontario to help advance the Indigenous tourism industry in Ontario.” – 
Beth Potter, President and CEO of the Tourism Industry Association of Ontario 
 
Some key findings from Ontario’s Indigenous Tourism Landscape are: 

 
1. Indigenous Tourism Businesses, Communities, and Tourism Partners identified that investment will 

create jobs and expand businesses. Financing and training are barriers to growth. Partnerships and 
collaboration are of great interest.  
 

2. Support and awareness for Indigenous tourism in Ontario will unlock this industry’s full potential. The 
majority of Indigenous community members and leadership believe tourism would be beneficial for 
their communities. 
 

3. Grassroots/community level support was deemed most successful for many Indigenous tourism 
associations. Capacity building, marketing support, experiences (product) development, business 
skills, and support mechanisms for entrepreneurs are key. 
 

4. An Indigenous Tourism Jurisdictional Scan revealed Ontario has an opportunity to make a sound 
investment into its Indigenous tourism industry that will help ITO and ITAC reach their 2024 National 
goals of increasing the GDP from $1.7 B to $2.2B; increasing jobs from 39K to 49K; and increasing the 
number of Export Ready Indigenous Businesses from 133 to 200. 

 
5. With an increased interest in Indigenous tourism on a global scale and its potential to grow Ontario’s 

provincial tourism economy, partnerships and investment are most needed. In order to ensure that 
the Indigenous tourism industry in Ontario reaches its full potential and to support existing grassroots 
efforts, widespread support for a provincial Indigenous tourism association such as ITO needs to 
become a priority for government. 

Click here to view the ITO Foundational Research Study 2019: 
https://indigenoustourismontario.ca/wp-content/uploads/2019/03/ITO-Foundational-Research-Study-2019.pdf  
 
 
“I commend the work that ITO has done thus far to strengthen our Indigenous Tourism in Ontario as a 
national leader in the sector. I look forward to building on the progress that has been made as we 
consult with ITO and Indigenous stakeholders across the province in development of the new Ontario 
Tourism Strategy.” – Hon. Michael Tibollo, Ontario Minister of Tourism, Culture and Sport 
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About Canadian Ecotourism Services 
CES is an ecotourism development firm with over 20 years of experience with Indigenous communities 
across Canada and abroad. CES’ expertise in business development, stakeholder consultations, planning, 
and research has allowed them to identify innovative solutions for destination development in unique 
environments. CES utilizes innovative planning and community development methodologies with a 
triple bottom line approach for producing sustainable and responsible tourism projects. 
www.canadianeco.com  
 
 
About the Indigenous Tourism Ontario 
Indigenous Tourism Ontario (ITO) is a provincial non-profit and membership association which focuses 
on creating aligning and forming partnerships between businesses, associations, organizations, 
government departments, and industry leaders from across Ontario and Canada to support the growth 
of Indigenous tourism in Ontario and Canada while addressing the demand for development and 
marketing of authentic Indigenous experiences.  
 
ITO has an established membership process that enables Indigenous tourism industry partners to engage 
with and show support for Indigenous tourism. 
 
For more information, visit www.IndigenousTourismOntario.ca. 
 
Media contacts: 
Kevin Eshkawkogan, Indigenous Tourism Ontario: 705-368-1919, 705-348-0179 (cell) or at 
keshkawkogan@indigenoustourismontario.ca 
 


